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Our Vision

To be a centennial business
group, a leader in innovation
and sustainability.

Service Excellence

- Average customer satisfaction rating: 90%

- First-contact resolution policy and total
satisfaction

- Trained and dedicated team for each
business unit

Innovation &
Technical capability

- 3 departments focused on product
development and innovation

- State-of-the-art equipment:
chromatography, calorimetry,
analytical chemistry

- An average of 9 product launches per
year

- Vitality Index: 10%

- Collaboration with research

institutions and industry at national
and international levels

Our trajectory & Values

We have 46 years of experience in the market,
with a vision to become a centennial company
grounded in values that we declare, practice,
and promote throughout the organization.
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Commitment
Excellence
Creativity
Service

Health & Safety
Respect

Ethical
Trading
Initiative
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Value Proposition

We build long-term businesses
based on a culture of service and
trust, with innovation and leadership
as transversal pillars. We anticipate
our customers' needs, ensuring an
agile response time by delivering
solutions that not only meet
expectations, but exceed them and
promote an exceptional sustainable
impact.

Sustentability
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Gold Medal
2023

12 years as
members

1year recognized
(2024)
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Our Propouse

To create solutions that
transform the world into a more
sustainable and efficient one.

Competitive Advantages

- Integration across the value chain
- Unconditional service

- Agility and cost leadership

- Innovation

- Custom design

Operative efficiency
& Certifications

- World-class OEE above 86%

- International certifications and
recognition

- 3 new manufacturing lines
implemented
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Sedex Members Ethical Trade Audit SGS

16 years
certified

16 years of
compliance

16 years of
compliance

World-wide Clients

- Commercial operations in 25+ countries

- Business relationships with the most
recognized global brands

- Strong presence in Europe, the U.S., and Japan
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